
 

 

 

 

 

 

 

 

 

 

Historian & Media Relations  

   The Historian & Media Relations Program encompasses memory keeping and collecting the five Ws: 

the who-what-where-when and-why of an Auxiliary. Members involved with this program compile and 

chronicle memories and events in written format, photographs, memorabilia, and print news/video clips. 

They also spread the word about our valuable National Programs and share how we are making a positive 

impact in the lives of veterans, service members, and their families in thousands of communities across 

the country. 

Media 

   We must continue to reach out to both members and non-members to tell the story of who we are, what 

we do, how we help veterans and educate others about our nation’s patriotic traditions. If we don’t, fewer 

people will know about our organization and how we raise money for our veterans and their families, how 

we fight for our veterans’ rights on Capitol Hill and how we support young people with scholarships and 

other opportunities.  

   Media is a piece of the puzzle that creates a successful Auxiliary. It’s important to have traditional 

media contacts in your community and continue reaching out through television, radio, newspapers, 

magazines, and door hangers. However, we must also reach out through digital media such as email, 

websites, and social media. Facebook, Instagram, Twitter, Snapchat, YouTube, and other forms of 

social media may be intimidating, but don’t let that stop you from learning about them and how to use 

them. Find a tech-savvy member or student who can help you learn to navigate and use these forms of 

media. Be open-minded and willing to learn. You don’t need to learn how to use them all, but knowing 

how to use email and Facebook are vital skills for all Auxiliary Historian & Media Relations Chairmen. 

 

Auxiliary Historian & Media Relations 

   According to Article VIII, Sec. 822 of the National Bylaws, “The Historian shall collect all authentic 

material pertaining to the history of their Auxiliary, carefully compile the same, and submit a report at the 

end of the year.”  



   In addition, he or she may also choose to compile a keepsake pictorial scrapbook, photobook, 

slideshow, or video for the National President, but this is not essential.  

   For the media relations piece of this role, a great place to start is the VFW Auxiliary website: 

vfwauxiliary.org/resources 

There you will find:  

• The VFW Auxiliary Publicity Guide that includes lots of valuable information and ideas to promote 

your Auxiliary.  

• The VFW Auxiliary Elevator Speech/What We Do that summarizes who we are and what we do 

and how we describe ourselves as an organization to the media.  

• Website and social media information – There are a lot of resources here, everything from the 

basics to setting up a Facebook page for your Auxiliary.  

Who should you contact about Auxiliary news?  

   It’s a good idea to read and watch the media in your local area. Subscribe to newspapers and watch 

the newscasts. Learn the names of reporters who cover stories most similar to yours and tailor your 

own list of media contacts. Send information directly to these contacts rather than the editor—news staff 

who specialize in relevant areas, like society and calendar page editors, will be more likely to be 

receptive to including Auxiliary events. Feel free to send a reporter or editor a personal email, and be 

sure to include your contact information.  

What’s newsworthy?  

   Consider these questions: Does it involve local people? Does it interest non-members? Is it timely? 

Does it help the community? Is it unique and new?  

   If the answer is yes, this is a chance for you to pitch a story with an “angle” that will showcase your 

Auxiliary’s hard work and accomplishments. Let’s show our communities, and our nation, everything we 

do to improve the lives of veterans, service members and their families.  

Photography tips  

• Photos should be clear and sharp, at least 1 MB (megabyte) in size and taken with attention to 

detail. Avoid the following photo faux paus:  

• Closed eyes  

• Mouths open or full of food  

• Distracting objects in the frame or awkward placement of people or things (e.g. trees popping out 

of someone’s head, bunny ears, etc.)  

• Offensive language on articles of clothing

http://www.vfwauxiliary.org/resources


Department Awards: 

*The 6-8 most Outstanding Historian/Media Projects submitted by Auxiliaries will receive a plaque. 

*Every Auxiliary that submits a project report will receive a citation. 

National Awards: 

*Citation to every Auxiliary that provides verification of their Auxiliary Facebook Page to the 

Department Historian/Media Relations Chairman by March 31, 2022.  Auxiliaries need to send in a 

Project Report Form to the Chairman.  This form is available on the Department webpage – 

vfwauxaz.org under Programs/Historian-Media. Citation will be mailed directly to participating 

Auxiliaries from National Headquarters. 

*Citation and $25 to one Auxiliary in each of the 4 Conferences with the most outstanding Auxiliary 

Facebook Page (must be managed by the Auxiliary)  

http://www.vfwauxaz.org/

